EVERYTHI NG CAN BE CREATED NOW | NSTANTLY. AT SCALE. BY ANYONE.
THIS IS NOT AN ADVANTAGE. THI S | S THE PROBLEM

VWHEN CREATI ON HAS NO COST, | T HAS NO VALUE.
YOU RE PAYING FOR I T. YOU JUST DON T SEE I T ON THE | NvO CE.

WE ASKED FOR SPEED AND SCALE. WE GOT COVMODI Tl SATI ON.
Al DIDN' T CREATE THIS. | T JUST MADE | T FASTER AND CHEAPER

Al 1S NOT YOUR EDGE. I T'S THE FLOOR EVERYONE NOW STANDS ON.

VWHAT | T AMPLIFIES IS ON YOU. SHARP THI NKI NG BECOVES ADVANTAGE.
LAZY THI NKI NG BECOVES EXPENSI VE NO SE.

THE MOST VALUABLE THI NG IN YOUR BUSI NESS | S NOT YOUR TECH STACK.
I TS THE HUMAN BEI NGS WHO KNOW WHAT TO DO WTH I T.

I NTUI TI ON. TASTE. CULTURAL | NSTINCT. THE ABILITY TO FEEL WHAT
MATTERS MORE BEFORE THE DATA CONFI RMS | T.

THAT CANNOT BE AUTOVATED. AND I T NEVER W LL BE.

THE QUESTI ON WAS NEVER ABOUT THE TECHNOLOGY. | T WAS ALWAYS
ABOUT JUDGEMENT. TASTE. WHO DECI DES WHAT' S WORTH MAKI NG
WORTH SAYI NG VWHAT W LL MOVE PEOPLE —AND MARKETS.

DI FFERENTI ATI ON IS NO LONGER A MARKETI NG GOAL. | T'S A FI NANCI AL
STRATEGY. THE ONLY DURABLE ADVANTAGE AGAI NST SYNTHETI C
SAMENESS.

A BRAND IS THE ONE THI NG THAT COVPCUNDS THE LONGER YOU PROTECT
I T. AND THE ONE THI NG NO ALGORI THM CAN BUI LD FOR YOU.

CREATIVITY IS | NFRASTRUCTURE, NOT A DEPARTMENT. |IT'S HOW
COVPANI ES STAY DI STI NCT, TRUSTED AND CHOSEN.

GET THIS RIGHT, YOU WN. CET I T WRONG, YOQU LL KEEP SPENDI NG MORE
AND MOVI NG LESS.

CREATI VITY WAS ALWAYS THE ANSVER.
NOW I TS THE STRATEGY, THE SYSTEM AND THE ONLY ADVANTAGE THAT COVPOUNDS.
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